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Examples of Other (4%):

▪ ChatGPT
▪ Phone and mailer outreach

Online Marketing 
Tools Include: 

SEM, retargeting, SEO, driving 
sales to web, banner ads, etc. 
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Source: 2022 Annual DTC Survey
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Percent of Members Acquired via Digital Media
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Napa County Oregon Paso Robles Santa Barbara Sonoma County Washington

Source: 2022 Annual DTC Survey
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Both By Appointment Walk-in

Source: Annual DTC Survey, 2018-2022
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2018 2019 2020 2021 2022
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Both By Appointment Open to the Public
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Change in Monthly Tasting Room Sales from Prior Year, Same MonthChange in Visitors from Prior Year, Same Month
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2018 2019 2020 2021 2022

Source: Annual DTC Survey, 2018-2022

Napa 
County

Oregon
Paso 

Robles
Santa Barbara Sonoma County Virginia Washington Other California Other US

2018 1,430 703 1,110 1,116 1,273 1,482 808 1,066 1,505

2019 1,372 1,079 1,402 781 1,098 1,464 942 1,532 2,758

2020 484 592 774 932 523 1,080 331 612 985

2021 944 823 1,171 1,700 932 2,979 935 1,102 2,837

2022 1,153 536 1,024 834 699 1,914 1,004 1,025 1,085
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2021 2022
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2021 2022

Source: 2021 and 2022 Annual DTC Surveys
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Average Change in DTC Cases Sold Average Change in DTC Dollar Sales

Excludes wineries with less than five years' experience.

Source: 2022 Annual DTC Survey
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Excludes wineries with less than five years' experience.

Source: Annual DTC Surveys, 2018-2022 
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2018 2019 2020 2021 2022

Napa 
County

Oregon
Paso 

Robles
Santa Barbara Sonoma County Virginia Washington Other California Other US

2018 $94.26 $39.46 $44.40 $41.28 $45.14 $26.52 $33.74 $31.36 $23.34

2019 $95.53 $38.81 $45.93 $37.24 $49.48 $27.69 $34.51 $31.50 $22.88

2020 $91.26 $42.53 $51.95 $45.18 $48.20 $38.58 $36.77 $32.37 $25.97

2021 $90.67 $51.09 $43.38 $42.35 $54.68 $33.05 $42.33 $34.35 $20.02

2022 $107.79 $52.59 $53.53 $54.14 $57.26 $31.73 $49.79 $35.29 $26.27
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Percent Change of Number of Cases Sold Percent Change of Sales Dollars ($)

Linear (Percent Change of Number of Cases Sold) Linear (Percent Change of Sales Dollars ($))

Note: Excludes wineries with less than five years' experience.

Source: 2022 Annual DTC Survey
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2021 2022
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2021 2022

Source: 2022 Annual DTC Survey
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n
/a

n
/a

2018 2019 2020 2021 2022

Napa 
County

Oregon
Paso 

Robles
Santa Barbara Sonoma County Virginia Washington Other California Other US

2018 10.6% 12.6% 5.6% 15.3% 18.3% 6.4% 14.6% 15.4% 25.9%

2019 11.5% 20.8% 2.9% 19.5% 17.1% n/a 21.3% 22.5% n/a

2020 2.0% 4.5% 7.8% 0.3% 0.1% 5.8% 9.4% 4.3% 12.7%

2021 22.7% 12.8% 2.0% 3.9% 17.9% 10.9% 20.3% 21.5% 11.8%

2022 5.3% 10.4% 5.8% 3.9% 6.6% 19.6% 12.6% 9.7% 12.1%
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SVB Neue Montreal (Headings) Bierstadt (Body)

32
SILICON VALLEY BANK 2023 DIRECT-TO-CONSUMER SURVEY
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Early on, urban tasting rooms in wine regions 
struggled to find their identity. While wineries 
had good traffic during the day, urban tasting 
rooms would often remain empty.

Today, many owners are discovering that an 
urban location should have a different feel. 
For higher-priced regions, an urban tasting 
room is an opportunity to present an entry-
level experience — priced more affordably 
and often geared to younger consumers. 
It can also be an oasis at night.

Average tasting fees were up about 20% in 
urban tasting rooms and up a dramatic 40% 
at the wineries. 

Urban Area Winery/Vineyard
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Winery/Vineyard Urban Area Both
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Urban Area Winery/Vineyard Urban Area Winery/Vineyard
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This material, including without limitation the statistical information herein, is provided for informational 
purposes only. The material is based in part on information from third-party sources that we believe to be 
reliable but that have not been independently verified by us, and for this reason we do not represent that 
the information is completely accurate or complete. The information should not be viewed as tax, 
investment, legal or other advice, nor is it to be relied on in making an investment or other decision. You 
should obtain relevant and specific professional advice before making any investment decision. Nothing 
relating to the material should be construed as a solicitation, offer or recommendation to acquire or 
dispose of any investment or to engage in any other transaction. The views expressed in the article are 
those of the author and do not necessarily reflect the views of Silicon Valley Bank, a division of First-
Citizens Bank and First Citizens BancShares, Inc. 

Silicon Valley Bank, a division of First-Citizens Bank & Trust Company is not selling or distributing wine or 
wine-related products. Through the online informational platform, SVB Cellar Selections, Silicon Valley 
Bank provides material to employees about a variety of premium Silicon Valley Bank winery clients and 
their wines. These communications are for informational purposes only.

Silicon Valley Bank, a division of First-Citizens Bank & Trust Company is not responsible 
for nor is it a participant in, the sales of any winery products in any fashion or manner and makes no 
representations that any promotion or sales of alcoholic beverages will or will not be conducted in a lawful 
manner. Further, Silicon Valley Bank disclaims any responsibility 
or warranty for any products sold by wineries or other wine industry service providers.

©2023 Silicon Valley Bank, a division of First-Citizens Bank & Trust Company. All rights reserved.


